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PRESENTS
Will you Leave Money
on the Tasting Bar in 20107

Direct to consumer strategy seminar

Thursday, December 3rd, 2009

Vintners Inn Event Center, Santa Rosa.

EYARDS - A close look at creating Wine Destinations.

- Impact the way future business is conducted.
-Strategies for Direct Sales and the Guest Experience.
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Winery Marketing Design Creative

Registration at 1pm
Program from 1:30pm to 4pm
Wine reception 4pm to 5pm
$25 per person or $310 for a table of 10,

Linkedm @ pIQHO including company name on table sign
light hors d’oeuvres included
WINEZRI

Follow Us:

Registration deadline Nov. 13th

Call Andrea at 707.385.0112

\ or Visit http://www.garyfinnan.com/seminars.html /




